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Welcomel

The Partnership for Food Safety Education

develops and promotes effective education programs to
reduce foodborne illness risk for consumers.

We are a non-profit organization that relies on grants and donations.
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To ask a question, please use the
guestion box on the right of the
screen.

After the webinar, you will receive
a brief survey. Please fill it out.
Help us improve!
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Continuing Education Units

One hour CEU available from CDR and NEHA

- Download certificate from sidebar

« Follow-up email

- Download at fightbac.org under “Events” tab
and “Webinar Recordings”
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2018 Behavior Change Webinar Series
for Food Safety Educators

Partnership for
Food Safety
Education

Social Marketing - Feb. 15 _
.

g 4
- - A
Behavioral Economics — April 18

Design Thinking - June 20

Recap of All Concepts - Oct. 4

. WWW.FIGHTBAC.ORG
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Speakers

m

Richard Mathera Tracey Haldeman Moderator: Shelley Feist
Senior Behavioral Scientist Board Member Executive Director
Common Cents Lab Social Marketing Association  Partnership for Food Safety Education

of North America
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SOCIAL MARKETING
ASSOCIATION OF
NORTH AMERICA

Advancing Behavior Change for Social Good
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SMANA Goals

Build a stronger legacy and community of

practice

* Provide assurance that our efforts are
scientifically rigorous and informed by practice.

 Facilitate opportunities for networking and
learning

- Advocate for the advancement and use of social

marketing

"}
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Join today and get involved!

- Attend a networking event

« Use the social marketing listserv

- Participate in webinars

- Join an “Ask the Expert” seminar

« Recelve discounts on journals and conferences

Learn more at www.SMANA.org

Partnership for 2018 Behavior Change Webinar Series
Education for Food Safety Educators e e

nnnnnnnnnnnnnn



Behavioral Economics
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How safe is this food?

SANITARY INSPECTION GRADE
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How effective is this sign?
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WHAT INFLUENCES BEHAVIOR?
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THE ULTIMATE
RATIONAL ACTOR

» Decisions made cognitively
and deliberatively

« Weighs costs & benefits

«  Maximizes utility

- Stable preferences

Unlimited attention

« Deep reservoir of willpower
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THE BEHAVIORAL VIEW

* Most decisions are made
emotionally and automatically

°* The environment has an
overwhelming impact on how

we behave
* We have limited attention and
self control
O‘I" F
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Decisions are made automatically
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“Excellent airmen commit no errors”
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The environment has a massive impact
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We have limited attention and forget things

A L)
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We have limited self-control
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We have limited self-control
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https://www.youtube.com/watch?v=UEe2pN8oksc

y

In a study of over 800 people in the US,
36% had $500 or less in savings.
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On a scale of 1-100, how much do you
agree with the following statement?

| am financially secure. -
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On a scale of 1-100, how much do you
agree with the following statement?

95

| want to be financially secure.
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Think about specific actions you can take
to become more financially secure...
that you can easily start in the next month.
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92% listed three or more actions
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Campaign
started in 1991

EAT B A DAY

for better health
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Poll #1

Do you eat five fruits or vegetables each day?

1. Yes
2. No
3. Sometimes

ﬁ S
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Wood & Neal

Do People Know they should eat 5
fruits/vegetables?

35
20
15
1o
N

1991 1997

Remarkably successful in changing
awareness. Went from 7% to 20%
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Casagrade et al.

Do People Eat 5 fruits/vegetables?

12

1

E
&
i
2
L
1988 w1994 1995 to 2001
No change in consumption
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Information Action

Content-based, financial education interventions explain only 0.1% of
the variance in financial behaviors*

* Based on a meta-analysis of 188 research studies, The Effect of Financial
Literacy and Financial Education on Downstream Financial Behaviors, 2014

g?aft“efSh!? for 2018 Behavior Change Webinar Series
Food Safety

Education for Food Safety Educators




_— .. Plstla

T 450

W
w‘~ X
- T 5D
=

570

Eggtd"gg?g;? for 2018 Behavior Change Webinar Series
Education for Food Safety Educators e s

nnnnnnnnnnnnnn




On a broad basis,

don’t wor

2003, Carnegie Mellon University, NYU's Langore Medical Center
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What’s happening here?
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What’s happening here?

Unit Confusion

Food Safety
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How good is this movie?

%%+ * Rating: 64% - 39 votes
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How good is this movie?

K% Rating: 76% - 184 reviews
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How good is this movie?

85% liked this movie
e M

Google users
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Which movies did these scores correspond to?
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Partnership for
Food Safety

Which movies did these scores correspond to?

Wedding Crashers <

[R] 2005 - Romance/Comedy - 2h 8m
2}  Play trailer on YouTube

7/10 76% 64%

IMDb Rotten Tomatoes Metacritic

85% liked this movie
iy P

Google users
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How good is this driver?
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How good is this driver?

UBER

DRIVER RATING
Unfortunately, your driver
rating last week was below

average.
- BUT YOU GET A
SECOND
RIDER FEEDBACK CHANCE
On the bright side, you
received 28 five-star reviews Hey
out of 30 rated trips In the past
two weeks. You don't have access to the
Uber platform anymore

YOUR WEEK IN REVIEW DOCRUSS OVer YOUT past 25
rated trips, your average
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1.2, 8. 8.8

Good luck leaving your Uber driver less
than five stars

(b) Monthly average public feedback scores assigned on completed projects.

L 84
£8
i R :
O v 45- Distribution for this
g _§ period shown in
Eg 42 Figure 1a
0¥
el .g 3.9
- |
o g I

2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Year

https://gz.com/1244155/good-luck-leaving-your-uber-driver-less-than-five-stars/
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How safe is this food?

—_—
Food Safety Scorecard

ST Bty was impected by the S0 Frantisco Depaimant of Public Health
s sccentance wieh the Cabfornia Heak sod Safety Code W

How to Interpeet food Safety

Impection report i required £ be s O
. Conaticn
>% Good
| #5350 Adequate
7= |
%0 Poce
spected on:
Date Inspecter
City 3ad County of San Fran
of Public H.
Eavironmental Health o

(4151 252
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How safe is this food?

R TS

FOODFE

This business has received a food safety rating of:

@ coo

Possible ratings:

600D EXCELLENT

For more information, text: ‘ -:»”f.:=
;ﬂ;ﬂ\' ;’1"; ;‘:: l\’;; :"MM* £Ah: Business mm:%%ﬁ%_&.ﬂ’d
1112}‘!;1‘?) ;:l! :ii ﬂg“i] g Permit #_QM— Date: &4~ S~ 7

el sadniaui e 70 fagg D ;
Para obtener mas lnfovmacl:n, % ﬂ m";ﬂp‘g‘t’éﬂg’m é

envie un mensaje de texto
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How safe is this food?

Partnership for
Food Safety
Education

This establishment does
not comply with minimum

sanitary standards
GRADE

County of Riverside
Department of Environmental Health

Penalty for Removal
Property of the County of Riverside
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How safe is this food?

SANITARY INSPECTION GRADE SANITARY INSPECTION GRADE
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How safe is this food?

SANITARY INSPECTION GRADE
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KEY BEHAVIOR: We want restaurant
employees to wash their hands with
soap and water every time they use

the restroom.
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Poll #2

Have you ever encouraged handwashing
behavior/compliance?

1. Yes, | have successfully.
2. Yes, | have unsuccessfully.
3. No, | have not.
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Why might they not wash their hands with soap and water?

 They don’t know they should.
* They forget.
* They think it doesn’t matter.
= They think water will do the trick.
= They think they didn’t get them dirty.
= They think no one will know the difference/
no one is watching.
= There are no paper towels.
* They’re in a hurry/no time.

Food Safety
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What might we do to let them know that
they should and remind them?
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How effective is this sign?
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How effective is this sign?
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How effective is this sign?
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How effective is this sign?
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How could we better design this environment?

* Specify soap and water
* Social norms

* Graphic/languages

* Door knob
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Which of these have we successfully solved for?

They don’t know they should.
They forget.

They think it doesn’t matter.

< They think water will do the trick. >

* They think they didn’t get them dirty.

* They think no one will know the difference/no one is watching.

* There are no paper towels.

They’re in a hurry/no time.
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CHALLENGE: How would you solve for the others?

They don’t know they should.
They forget.

They think it doesn’t matter.

* They think wa

They think they didn’t get them dirty.

* They think no one will know the difference/no one is watching.

* There are no paper towels.

They’re in a hurry/no time.
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Questions?

Food Safety
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www.fightbac.org

(story
dinner

r
ner)

CLEAN RINSE || SEPARATE CHILL THROW

RS g
N\ et S0l
Pl Wg\:is.:u\.yﬁs"“% For Bruising Hands, Surfaces Fr From Cut Produce AWAY
402 WS NES or Damage and Utensils 1 Contaminants Below 40°F #L;gm??tugtdt

5% 1S WM

¥ 10
K Y00

PLACE POULTRY IN
A PLASTIC BAG
PROVIDED AT
MEAT COUNTER

_’oOO”.‘ Help avoid cross-contamination
%%

A X

www fightbacorg
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The Consumer ir ”
» |

Food Safety Educator

EVALUATIO
TOOLBOX
& GUIDE

TOOLBOX | +,

http://evaluationguide.fightbac.org
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Partners

CH/@” @ cgﬁ%;,« | @ |

-BRANDS - FOUNDATION

\
pma
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Partners

Academy of Nutrition and Dietetics National Grocers Association
American Beverage Association National Pork Board

American Frozen Food Institute National Restaurant Association
Association of Food and Drug Officials National Turkey Federation
Consumer Federation of America North American NSF International
International Association for Food Protection Publix Super Markets Charities
International Dairy-Deli-Bakery Association United Fresh Produce Association

International Food Information Council Foundation .
Federal Government Liaisons

Centers for Disease Control and Prevention
Meijer, Inc. U.S. Food & Drug Administration, CFSAN
U.S. Department of Agriculture, FSIS FSES
U.S. Department of Agriculture, NIFA

McDonalds Inc.

National Chicken Council
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BAC Fighter Community
Connectors

ECOLAB @ .

FOUNDATION

Sealed Air D Walmart

Re-imagine” e money. Live better
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Reminder about CEUs

One hour CEU available from CDR and NEHA

- Download certificate from sidebar

« Follow-up email

- Download at fightbac.org under “Events” tab
and “Webinar Recordings”
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Review Us on Great Nonprofits!

Please help PFSE achieve a
Great Nonprofits Top-Rated Award!

* If you love our free webinars, write TOESRATED
a review of your experience!

* |t's easy — takes just three
minutes!

GreatNonprofits.org
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COMING SOON!

Keeping Children Safe from Foodborne
ILLness

« Social media graphics
- Downloadable flyer

- Redesigned web page
« Webinar

“Keeping Children Safe from Foodborne lliness”
= Wednesday, June 6

o= CEUs available
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2018 Behavior Change Webinar Series
for Food Safety Educators

Partnership for
Food Safety
Education

Social Marketing - Feb. 15

SIGN UP
Fightbac.org/events

. WWW.FIGHTBAC.ORG

Partnership f - - -
Fgod“gg?eé:? or 2018 Behavior Change Webinar Series SMANA
Education for Food Safety Educators =000 ccswamerme associnon

nnnnnnnnnnnnnn




Survey

A survey will pop up immediately following this webinar.

— :
Please respond to It.
Then we’ll know how to serve you better!
N\

Thank youl!
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I
Thank you!

Richard Mathera E
Senior Behavioral Scientist, Common Cents Lab | LAB
richard@commoncentslab.org

Tracey Haldeman
Board Member, Social Marketing Association of North America
ContactSMANA@gmail.com

Shelley Feist
Executive Director, Partnership for Food Safety Education
sfeist@fightbac.org
D‘I" F
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